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Customer Journey Map
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Social media, Ads, Blogs, Website, Reviews, E-commerce, In-store, Onboarding emails, Social Media, Word of
Touchpoints SEO Webinars, Consultations Sales team Customer Support Mouth, Testimonials
Customer Seeing an ad, reading a Comparing options, Adding to cart, Using the product, Recommending to others,
N blog, visiting a site reading reviews completing payment contacting support sharing feedback
Actions
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Overwhelmed by too Lack of detailed Complicated checkout Delays in support, unclear Lack of reward for
Pain Points many options information process onboarding referrals
Create targeted and clear Provide detailed FAQs Simplify purchase steps, Offer quick, engaging Launch referral programs,

0pp°|1unities messaging and testimonials offer support onboarding tools request reviews




